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Establishing a long-term strategy for how 

to work with influencer marketing is always 

important to get the maximum effect from 

the channel. This is of course true both here 

and now in the eye of the storm, but especially 

when the storm has blown over and our world 

is starting to return to normal. If you stop 

communicating, or only do it occasionally, 

there is a high risk that your target group will 

find new brands and rarely choose those who 

fell silent during the crisis (remember that 

aforementioned friend you stopped hearing 

from?). 
In a study covering 35,000 respondents from 

around the whole world, just 8% thought that 

companies should stop advertising during the 

corona crisis – the remaining 92% want to see 

ongoing exchange with the brands, as well as 

influencers, that they follow and like. Think in 

the long term, and build a long-term influencer 

strategy to build trust and confidence in your 

target audience. Make sure the strategy is a 

living concept and open to adjustments.

3. Have an ‘always-on’ 

strategy in place 
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Although the corona pandemic affects all 
industries and marketing channels in one way 
or another, influencer marketing is a medium 
that has proven to work well in these times – 
even better than before in many cases. Maybe 
this should be expected, considering that most 
people are isolated at home and are spending 
more and more time on their mobiles and on 
social media. 

Here we have listed three reasons why 
influencer marketing is a channel worth 
investing in these times. 

3 reasons why 
influencer marketing 
is a channel to invest 
in even more in this 
new reality
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Few channels are as agile as influencer 

marketing. As opposed to a television 

production or nationwide billboard campaign, 

you can quickly fine-tune the message and 

adapt the strategy to what is currently 

relevant to your target audience. Maybe there 

is another product or service that is more 

appropriate to boost with your influencers? 

Maybe the tone of your collaborations should 

be adjusted to suit the change that so many 

people are going through right now? Or 

maybe it’s more appropriate to focus on 

strengthening the brand during this time, 

rather than investing everything in pursuing 

sales (which you might have planned to do)? 

Of course, communicating with your target 

group is always important, but it becomes 

crucial in times of crisis like this. Think 

carefully about where your target group is at 

the moment, both physically and mentally, and 

make an effort to adapt your communication 

accordingly. 

2. Influencer 

marketing is 

a flexible and 

adaptable 

channel
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ADVICES! 


